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The huge popularity of online social networking has
transformed the way people communicate, establish
and develop relationships, and keep in touch. With the
speed of communication faster than ever before, people
want real time, flexible and personalised access to their
friends and colleagues, and that means going mobile.
Heather McLean takes a look at just where mobile

social networking is going.

or all the progress that has been made
in tumning the phone into a channel for

entertainment, there is now genuine
excitement about social networking because it
blends communication with rich media such as
video, photos and audio, states Declan Pettit,
UK country manager at Zamano, a provider of
mobile content and interactivity services.

“A quick glance at the figures shows the
success of the online giants like MySpace and
Facebook in transferring to mobile” he notes.
"One of the main drivers here is the reduced
cost of mobile data. But this is just the start; |
think that mobile social networking will evolve
in all manner of unexpected and surprising
ways.

e to face?

Social networks by their very nature are
quick and informal ways of getting in touch
with people, particularly for those who find it
difficult to stay in touch due to geographical
distances, time pressures or money, says
Robert Ainger, director of corporate
marketing at Orange Business

He continues, however, that social
networking is not and should never be a
direct replacement for face to face interaction.
"Rather, it is an enhancement,” he states.
"It means people can stay in touch more
frequently in between meeting up face to face,
and can actually help make friendships and
connections stronger.”

Ainger comments: “Social networking
via mobiles will provide those with limited
time with even more access, wherever they
maybe, to get in touch with friends, family

or colleagues. Instead of de-personalising
relationships, it will give people even more
time to communicate and stay connected.”

Social networking is moving ento mebile simply
because it is natural place for it to be, states

Ed Moore, services product management at
Openwave Europe. A mobile phone is the
most personal and immediate communication
device we have available to us. If social
networking is about staying in touch then use
the device you carry with you at all times; it's a
marriage made in heaven.”

Social networking is one of the key
developments that changed the intemet
from an 'l consume’ media channel to an
‘| participate’ channel, states Steve Ives,
chief executive officer at Taptu, who says
connecting with people, publishing your
mood, your favourite video clips or tracks
made the PC a social device.

Technological advancements and attractive
operator packages mean more and more
people are now on the mobile web. This easy
internet access is encouraging users to browse
the mobile web for entertainment and to
visit social networking sites, such as Facebook,
Bebo and MySpace.

On why social networking is moving onto
mobile, Christophe Hocquet, CEO at Moblr,
a content and contact community aimed at
mobile users, says: “Firstly, convergent users
are a key community that is pushing increased
adoption of social networking on the mobile
phone. These are PC users that want to stay
permanently in touch. So, while on the go
they will use the mobile to check their feeds
and messages.

"Secondly, we are seeing a real increase
in the number of mobile only users,” he
continues. "In countries where the PC or
broadband are nct so widespread, the mobile
is the only way to browse. The same is true
in a few countries such as Japan and Korea,
where mobile internet is performing very well
thanks to flat rate, high speed broadband and
the pervasion of smart phones.”

Social networking is making serious inroads
into the email pie on the PC. Research

firm, Hitwise, has reported that a growing
proportion of the UK online population is
choosing to communicate with friends via
social networks rather than email, comments
Guy Reiffer, vice president for marketing

at Colibria, a provider of new generation
messaging and social networking services. The
top 25 sodial networks, such as Facebook,
Bebo and MySpace, accounted for 5.17% of
all UK internet visits, compared with 4.98% for
computers and internet email services such as
Hotmail, Yahoo! Mail and Gmail.

Mobile social networking is set to take
over from mobile email, agrees Ives: “With
the exception of the BlackBerry, email on
mobile has never really been a mass market
proposition. The new devices are however
changing this landscape but preferences are
also been driven by consumers.

“"Devices such as the iPhone and other
touch screens have really opened up the
market and encouraged users to think of
mobile devices as a way to access the web,”
continues Ives. It is the device-driven move
to go online that will enable mobile social
networking to overtake email, he says: *Bigger
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A Christophe Hocquet, CEO
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screens, better user experiences, cheaper
tariffs and general education have made
consumers more amenable to surfing the
mobile web and browsing for interesting
content,”" he adds.

DEVICES SUCH AS THE
IPHONE AND OTHER
TOUCH SCREENS HAVE
REALLY OPENED UP THE
MARKET AND ENCOURAGED
USERS TO THINK OF MOBILE
DEVICES AS AWAY TO
ACCESS THE WEB

While KF Lai, CEO at BuzzClity, a
developer of global wireless communities and
consumer services and operator of wireless
community, mygamma.com, comments: “We
believe that there is a direct relationship
between mobile social networking and the
uptake of mobile internet. The uptake of
mobile internet has recently begun to flourish
in Europe, and a recent report by. Forrester
predicts that this is set to continue, with 125
million Europeans expected to access the web
regularty from their mobile phones in 2013,
triple the number that do so today.”

However, the regular scare stories about
new services obliterating old ones usually fail
to happen, Pettit states: “VolP and IM were
supposed 1o cannibalise SMS, but they didn't.
Now, there's some hype around Facebook
messaging and email. But | don't see a big
change in people’s habits. If anything, with the
rise in BlackBerry and Nokia Eseries, email will
probably get more prevalent on mobile.”

Pettit continues: 'The biggest change will
be the way that social networking encourages
people to download and use clients on the
home screen. The industry's been pushing on
device portals for years with Iittle success, but
now that's changing. Overall, 'm not sure that

& Declan Pettit, UK country
manager at Zamano

MOBILE SOCIAL NETWORKING

handsets will change solely because of social
networking. However, it's clear that some new
ideas are being driven by it.”

Big for business

Social networking is an evolution from the days
of traders meeting in the coffee shops around
Lloyds Bank during the 1600's in London. Social
networking on the intemet simply extends this
into a global virtual coffee shop.

Pettit comments: “Judging by the number
of LinkedIn invites | get every day, I'd say social
networking is highly relevant to business.

It's clearly great for creating a network for
connecting, for identifying new business
opportunities and finding new employees. The
question is, how to apply this to mobile?”

JUDGING BY THE NUMBER
OF LINKEDIN INVITES | GET
EVERY DAY, I'D SAY SOCIAL
NETWORKING IS HIGHLY
RELEVANT TO BUSINESS

Moore says soclal networking has a role
to play in business as well as in street life:

“In a business environment, if you mainly
communicate with a distributed team then
social networking is much more useful than
email for keeping in touch and everyone in
synch. The immediacy and flexibility makes
for a more relaxed environment, with less
misunderstandings. At Openwave we work
in distributed teams ourselves and instant
messaging is used frequently to keep everyone
together, even to just help be polite! To get
an ‘Are you free to talk?’ message via IM

is nicer than the phone simply ringing and
potentially interrupting you.”

He continues: “Social networking should
also be considered when keeping on top of
industry information. As more companies
and industry watchers add social networking

sident
for marketing at Colibria
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channels then it's likely more and more items
of breaking news will come this way.”

Ives agrees: "“Social networking has a big
role to play in business; it's like the digitisation
of the Roladex and networking lunches. Most
pecple are familiar with Linkedin, but there are
also vertical niches like Marcom Professional,”
he adds. Yet, he continues: "These sites are
both popular on the desktop but that doesn't
automatically make them popular on the
mobile. To be a success on the mobile a
business must adapt its model and its site so it
works on mobile devices for the mobile user.”

Death of non pureplay?

Facebook reached over 100 million active
users in August 2008. In addition, Informa
predicts that global revenues from mobile
social networking will be between $29 billion
and $52 billion by 2012, and that 56% of all
mobile users will participate in at least two
social networks.

Yet the way people interact with social
networks through their mobile phones is
unique from the PC world, says Dr Nagappan
Arunachalam, chief marketing officer at
NewBay Software. “We have already seen
that carbon copies of their online counterparts
don't work. Realising this and developing
services that are integrated into the mobile
handsets is core to the success and uptake of
these services.”

Mobile social networking is set to be a
success for businesses that approach the sector
with mobile, not the PC, in mind, states Ives.
“We think it's going to be a success and so do
our social networking partners like Moblr and
Itsmy.com. They're seeing huge growth in their
communities. The Opera report in May 2008
showed that of the top sites |0 visited on a
mobile in the US, five were social networks,
while in the UK six of the top 10 most visited
sites were mobile social networks.

“What's also interesting about this
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